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BUILDING A STRONGER CITY

RIVERFRONT PROJECTS GAINING MOMENTUM

acres along the
Lehigh River.

The northern site,
“The Waterfront” is
a proposed $175

develop a 26 acre
site along the west-
ern shore of the
Lehigh River in the
city. Located on
the site of the for-
mer Lehigh Struc-
tural Steal
Company, the pro-

The City of Allentown and Allen-
town Economic Development Corpora-
tion are working with developers to
create a vibrant urban waterfront at-
mosphere along the Lehigh River.

The Riverfront Projects include
northern and southemn sites totaling 42

ject proposes many

uses, including residential, office, retail
and entertainment offerings.

The project would also fea-
ture a marina, a river walk and am-
phitheater; all with the intent of re-con-
necting the community with the river,

As currently envisioned, the proj-

million project to re-

ect would include 560 housing units:
65,000 square feet of retail space;
over 100,000 sq ft of office use and a
20 room hotel. It is expected that the
project would generate more than $6
million in new real estate taxes and
about 600 new jobs.

The project developers have been
working closely with city and regional
economic development officials in
pursuing the project. In 2007, City
Council adopted a new zoning overlay
district to facilitate redevelopment of
the site. The projects will be done in
three phases and the total investment
will exceed $250 million. Phase 1
which includes the design and site
preparation is well underway. Addi-
tionally, Phase | includes site assem-
bly, site clearance, infrastructure and
clean up and will take place from 2008
to 2010. The total project is
expected to be completed by 2012.

A MESSAGE FROM
MAYOR ED PAWLOWSKI

sion of the Art Museum.
Our riverfront has also been revitalized with the opening of the America on Wheels Museum and the construc-

tion of Overlook Park. Allentown is experiencing a development renaissance.

the city.

Allentown is still and will always remain the epicenter of th Lehigh Valley. It is the
largest single municipal entity in the valley making up one-third of the entire population of
Lehigh County.

Do you realize that you can combine Bethlehem and Easton together and they still will
not equal the population of Allentown? If we are to continue to grow as a region, to con-
tinue to compete on a national and global level with other regional markets across the
state and the country...then Allentown must be strong.

Qver the past two and a half years more than $488 million in new development
projects have sprung up in every section of our city. After nearly 20 years of disinvest-
ment, our downtown is starting to see a resurgence of new development activity.
Examples of this activity are: The Townes at Trexler Square, The New Allentown Brew
Warks, Butz Corporate Center, PennRose Apartments, The Cosmaopolitan, Nic Zawarski
Corporate Headquarters (Old Schoens Building), the new Allentown Arts Park, and expan-

Together we are seeing a new dawn for
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Building A Stronger City

America On Wheels is a Road Trip to Remember

America On Wheels, a
museum of over-the-road
transportation, opened its
doors to the public on April
12, 2008. It provides an
eclectic assortment of vin-
tage cars, trucks, motorcy-
cles and bicycles, alongside
displays of current and fu-
ture transportation technolo-
gies. Set on several acres
of land along the Lehigh
River, this 43,000 square
foot building includes
23,000 square feet of
gallery space in addition to
a library, orientation theatre,
classroom, and gift shop. It
is projected that America On
Wheels will attract over
75,000 visitors during its
first year of operation.

As the first business
established along Lehigh
Landing, the museum
hopes to serve as a catalyst
for additional entrepreneurs
to open additional busi-
nesses along the waterfront.

This will provide employ-
ment opportunities for area
residents, improving the
local exonomy and helping
to revitatlize downtown
Allentown.

As visitors enter the
museum, they begin a jour-
ney through time. Passing
by a replica of an original
tollbooth, they can leam
about the construction of
the Pennsylvania Turnpike.
Further along the road one
will view the story of drag
racing in the Lehigh Valley.
The progression of travel
from carriages to steam
cars to electric vehicles, hy-
brids and hydrogen fuel can
be found in the exquisite

Morth Gallery. Crossing Into

the South Gallery, visitors
will experience the impor-
tance of the trucking indus-
try. This gallery features
several examples of the ex-
tensive array of vehicles
produced by Mack Trucks,

Inc. It also includes a
unique collection of bikes,
motorcycles and race cars.
Here, one can also toot their
horn in a truck simulator
and learn the type of vehicle
that suits them best. The
West Gallery currently fea-
tures rare and unique mus-
cle cars. The exhibits in this
gallery change every six
months.

The museum offers a
balanced mix of highly inter-
active exhibits and magnifi-
cent vehicles. America On
Wheels also provides an al-
ternative educational setting

for area schoolchildren.

The educational programs
offer children the opportu-
nity to be exposed to the
inner-workings of combus-
tion engines, automotive art
and transportation history.
The hands-an learning envi-
ronment is being utilized to
enhance curiosity and instill
a sense of wonder and awe,
Parked along the Lehigh
River, the museum is avail-
able for group tours as well
as facility rentals to host
birthday and holiday parties,
special events, and busi-
ness meetings.

Now is an exciting time to be investing in Allentown

Whether the investment you are considering making is a
business, real estate or community project, you will be join-
ing other committed investors and community members sup-
ported by our hardworking and dedicated staff at the city of
Allentown’s Department of Community and Economic De-
velopment.

We have streamlined the permit process for businesses
and real estate projects, through the creation of a "“One Stop
Shop" and plans tracking system with the help of Lehigh Uni-
versily's Enterprise Systems Center and the generosity of Air
Products and Chemicals, Inc.

We have also worked cooperatively with our community
and economic development partners on numerous projects.
These include the Greater Lehigh Valley Chamber of Com-
merce and their Downtown Visioning Project, the Allentown

Arts Commission and their Arts Vision and the Allentown Eco-
nomic Development Corporation’'s commitiees of citizen and
business leaders known as Allentown Ahead.

As young professionals, empty nesters and artists are
drawn to Allentown's walkable urbanism, our vibrant arts
scene and affordable real estate, now is the time to get in-
volved in this exciting market,

Joyce K. Marin
Director
Department of Community and Economic Development
City of Allentown
435 Hamilton Street, 3rd Floor
Allentown, PA 18101
610-437-7610
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EXTREME MAKEOVER: 7TH STREET EDITION

7TH STREET IS CHANGING ITS LOOKS

The Seventh Streel De-
velopment Committee
(SSDC) was formed to work
with the Community Action
Development Corporation
(CADC) on this Main Street
Revitalization initiative. The
goal of this Main Street pro-
gram Is to improve the qual-
ity of life on 7th Street,
which many refer to as the
Gateway to Allentown, With
the exception of the Main
Street Manager, Peter
Lewnes, the SSDC is made
up entirely of volunteers;
merchants, residents, and
other concerned citizens
whao all want to make 7ih
Street a better place to live,
work, and shop. Four com-
mittees; Design, Economic
Development, Promations
and Organization; direct the
work at S3DC. Each com-
mittee has its own purpose
and projects aimed at mov-
ing the program along.

The Design Committes
is primarily concerned with
the look of 7th Street. They
focus on combining the best
existing assets, such as his-
toric buildings with beautiful
architecture, with new addi-
tions, including window dis-
plays, shop signs, trash
receplacles and street light-
ing. The goal of the Eco-
nomic Development
Committee is to help exist-
ing businesses expand and

recruit new ones. The com-
mittee is also concerned
with converting unused
space to help build a thriv-
ing business community.
The Promaotions Committes
looks at selling the new,
positive image of 7th Street
by marketing the area’s
unique characteristics with
special events, including
community and retail pro-
motions. The Organization
Committee is the communi-
cations arm of the SSDC,
they focus on getting every-
one working towards the
commaon goals. This in-
cludes the newsletter, re-
cruiting and coordinating the

activities of all volunteers,
and fund raising for all
S50C projects and activi-
ties.

Meedless to say there is
a lot happening. Current
projects include the Com-
mercial Fagade program,
which has already com-
pleted seven storefronts on
7th Street. There are 10
newly approved projects
with more applications
pending. Mew trash recep-
tacles will also be added to
match the street lights. Re-
cently, a grant was received
from the Greater Lehigh Val-
ley Chamber Foundation to
install white lights on the

trees along 7th Street. With
the new light poles and the
tree lights glowing,

7th Street will sparkle!

A tree campaign is also
underway, which will in-
clude an inventory of exist-
ing trees, planting new
trees, and developing gar-
dens in the tree wells. An
information kiosk will hold
information on things that
are happening on 7th Street
and in the surrounding
neighborhoods. There are
major developments being
planned all along 7th Street
and the SSDC will have
input on how that develop-
ment will progress.
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Weed & Seed is a com-
munity economic develop-
ment strategy that focuses
on creating a coalition of
stakeholders committed to
the safety and revitalization
of a neighborhood.

The City of Allentown
Weed & Seed initiative runs
on partnerships. Through
those partnerships Weed &
Seed makes a difference in
a number of ways. For ex-
ample, partner Grace Epis-
copal Church houses the
VWeed and Seed Employ-
ment Counselor. Since
March 2006, the Employ-
ment Counselor has helped
230 residents find full time
employment with benefits.
Grace estimates an average
first year wage of
$10.50/hour resulting in an
annual wage of about
$21,840. In one year these
employed Weed & Seed
residents add approximately

$5 million dollars to the
economy of the Weed &
Seed community. Along
these same lines, partner
Community Action Develop-
ment Corporation of Allen-
town manages the Weed &
Seed Micro-enterprise pro-
gram, Since the inception of
the small business grant
program in 2004 Weed &
Seed has provided more
than 52 micro-enterprise
grants to local small busi-
nesses that in turn have
hired dozens of residents to
work in their businesses.

Everyone knows the

WeeD & SeeD

importance of supporting
the growth and develop-
ment of our youth. To that
end, Weed & Seed has
partnerships with eight
youth providers. These
youth agencies provide
safe, stimulating places for
well over 200 youths each
week, Just recently three
youth involved with the
Council on Alcohal Drug
Abuse (CADA) youth pro-
gram were accepted into
the prestigious Milton Her-
shey School, a boarding
school that provides a home
environment for a home for

at-promise youth, The
youths were accepted after
a one year interview
process. Imagine the differ-
ence this will make for gen-
erations to come for those
involved.

The Weed & Seed ini-
tiative is comprehensive. In
addition to the above areas
of interest, Weed & Seed
also focuses on housing,
human services and crime
raduction. Creating a safe
environment is critical.
Since 2003, crime within the
target area has decreased
relative to its population.
Specifically, crime in the tar-
get area as a percent of
crime in the city went from
20.2% in 2006 down to
16.1% in 2007 for both Part
| and Part Il crimes.

We run on partnerships.
Join us as we seek to cre-
ate a diverse, thriving, safe
community in action!

BUYER NOTIFICATION PROGRAM

A buyer notification ordi-
nance that was passed by
City Council and signed by
Mayor Pawlowski, became
effective January 31, 2008,
This measure ensures that
Allentown's housing stock is
safe and structurally sound
by requiring residential
building owners (both owner
occupied and rental) to
have their building in-
spected at the time of listing

the property for sale.

Within three (3) busi-
ness days of offering a
property for sale, the seller
must contact the Bureau of
Building Standards and
Safety to request an inspec-
tion. Sellers are responsible
for paying the applicable
inspection fee of $100 per
property. This fee includes
one free re-inspection, if
needed. Otherwise, each

additional re-inspection is
charged $35. After the in-
spection the inspector will
prepare a Buyer Notification
Report that outlines the vio-
lations. The report is valid
for one (1) year from time of
inspection. If no violations
are found, a Certificate of
Occupancy will be issued. If
viclations are noted, the
seller can either correct the
viclations prior to title trans-

fer or provide a copy of the
report to the buyer, The
buyer must execule a nota-
rized statement indicating
receipt of report, and must
begin abating viclations
within thirty (30) days of
purchase. Please contact
the Bureau of Building Stan-
dards and Safety at (610)
437-7688 (Owner Occu-
pied) or (610) 437-7694
(Rental) with any questions,
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DOWNTOWN DEVELOPMENT

Schoen’s Redevelopment

Nic Zawarski and Sons® plans to redevelop the Schoen's Building and the adjacent Lehigh County lot into a mixed use
commercial and residential building. There will be approximately 26 loft style apartments ranging in size from 800
through 1,400 square feet in the existing Schoen's building. The first floor will accommodate a 5,600 square foot restau-
rant. The new building will contain a total of six floors, the first three floors will be for lease, while the top three floors will
contain the new corporate headquarters of Nic Zawarski and Sons®. The entire project is located in a Keystone Opportu-
nity Zone offering multiple tax abatements. The redevelopment of this site displays Nic Zawarski and Sons'® commitment
to bringing quality and value to the Lehigh Valley and Center City Allentown, Nic Zawarski and Sons is currently in the de-
sign stage and plans on beginning construction by the second quarter of 2009. The total cost of the project will be §12

million,

The Townes at Trexler Square

Nic Zawarski and Sons will add 18 new town homes as part of the Phase || development for the Townes at Trexler Square
bringing the total to 32 units. The town homes will have a distinctive historical appearance accented by full brick fronts,
tree lined walkways, and friendly courtyards. Nic Zawarski's® award-winning style features the utmost in modern conven-
iences and efficiencies, such as high ceilings, cozy fireplaces, and large open spaces delivering the highest level of cus-
tomer satisfaction. Each home will include two or three bedrooms, up to 3.5 baths, 1.5 car garages, and will vary from
1,400 to 1,890 square feet. The town homes will be sold at market rate ranging in price from $199,900 to $222,000, cre-
ating over $8 million in total new home sales in Center City Allentown for Phase | and || combined. With the success of
Phase |, Mic Zawarski is confident that Phase Il will do as well as if not better.
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LOFTY LIVING:

Building A Stronger City

THE P&P MILL

P&P Mill Luxury Apart-
ments in Allentown are
ready for occupancy!

Originally constructed in
1904 as the ribbon manu-
facturing facility of the Ade-
laide Silk Mill, this 75,000
square foot three-story com-
plex at 201 North 3rd Street
has been converted into 64
spacious two badroom
apartments at a total con-
struction cost of mare than
&7 million,

“This is another exam-
ple of economic develop-
ment in the city through the
adaptive reuse of an exist-
ing building,” said Mayor Ed
Fawlowski. “The occupants
of this building will be pa-
tronizing restaurants and
availing themselves of other
goods and services in the
city," the Mayor added.

The first and second
floors feature apariments

with hardwood floors, 15
high ceilings and large win-
dows for an open, airy feel.
The third floor apartments
include an internal balcony
locking down from the loft
and bedroom. Sitting well
above 3rd Street, the apart-
ments also enjoy sweeping
views of the city and South
Mountain.

Work on the project
began in mid-July 2007 with
construction commencing in
October. "l could not be
more proud of what we
have accomplished here,”
said developer Michael Sav-
age. "We are ecstatic about
the transformation that has
taken place in this building
over the past nine months,
We think tenants are going
to fall in love with this
place," Savage added.

The exterior of the
building has been painted
and restored to reflect the

building's roots as a silk
mill. A new lobby provides
elevator service to all floors
and landscaping is being
completed,

The builder specializes
in developing and managing
residential communities.
Based in New Jersey, they
have been involved in sev-
eral projects in the Lehigh
Valley and are drawn by the
guality of the region, its
proximity to the New York
and Philadelphia markets
and its value.

According to a report by
the Washington Post, 52%
of Americans have opted to
live in the suburbs in past
years. Recently, thereis a
growing shift away from
large suburban properties
due to rising fuel prices and
the cost of energy. People
are now adjusting by driving
less, Americans drove 9.6
billion fewer highway miles

in May than in the previous
year and are opting to live
closer to economic hubs to
cut their commuting costs.

Developers and realtors
are responding to the in-
creased interest in inner-city
living and have jurmped at
the chance to refurbish Al-
lentown's historical buildings
into highly desirable, luxury
loft apartments. Lehigh Val-
ley residents are making the
move downtown, now call-
ing The Farr Lofts and
Auburn Station home, leav-
ing sparse vacancies and
creating more oppartunity
for developers.

More information is
available on P&P Mill Lux-
ury Apartments by contact-
ing leasing manager Mary
Hilenbrand at 610-434-
0400, by emailing fiveai-
Pand PMillsic@yahoo.com

A Peek at Bridgeworks by the Creek Industrial Center

In the midst of a currently
struggling economy and in-
creasingly high unemploy-
ment rates, trade companies
in downtown Allentown are
finding ways to succeed.
With the help of the Allentown
Economic Development Cor-
poration (AEDC), the City of
Allentown, Lehigh County
and Lehigh Vallay Economic
Development Corporation
{LVEDC), these businesses
are not anly reporting steady
growth, but have brought
over 85 jobs to the downtown
area and are projected to cre-
ate 30 more new jobs within
the coming months.

So what's the recipe for
success? Try moving your
trade business to the new
Bridgeworks by the Creek in-
dustrial center along 3. 10th
Street. Just ask Brian Rocca
or Chuck Martin of Eastern

Surfaces, the first occupants
of the Bridgeworks by the
Creek, Since moving their
newly merged business to Al-
lentown maore than six
months ago, they are already
looking to not only expand
their operation, but also their
85 person staff by hiring more
craftsmen.

Eastern Surfaces com-
bines the former Eastern
Granite (previously located
on Airport Road in Allentown)
and Marble and Martin Fabri-
cating (formerly located in
Hanover Township)., Their
new location has a state-of-
the-art showroom, the latest
technology and machinery
and is also environmentally
friendly, allowing their master
craftsmen to manufacture 20
— 25 kitchens a day. Eastern
Surfaces has recently been
named as the Bast in Cus-

tomer Satisfaction by a Home
Depot survey and have been
recognized with the Sile
Stone Award for their consis-
tent and fast growth, at a rate
of 10-15% over the past faw
years.

AEDC has recently sold
additional space that will
bring another company to the
Bridgeworks by the Creek.
This occupant, which will be
announced at a later date,
will be new to the Allentown
area. The new addition will
bring a high level of economic
development. They plan on
occupying two of the units at
Bridgeworks by the Creek
and will create an additional
30 jobs.

AEDC took on the
Bridgeworks by the Creek
project in hopes of turning a
former brownfield site into in-

dustrial space fostering eco-
nomic development and help-
ing to lower city
unemployment rates. Built
speculatively in 2007, this
building contains 87,500
square feet along 5. 10th
Street and offers four condo-
miniurm Class A industrial
space, 24’ to 30" ceiling
heights and can be fit out to
your specifications. Currently
there is only one remaining
unit for sale which is approxi-
mately 15,000 square feet.
The property also falls within
a Keystone Opportunity Zone
(KOZ), offering tax-free incen-
tives through 2010, In addi-
tion, this location provides
close access to Route 22 and
78. Please contact Mike
Adams at 610.433.3900 x70
for site visits and additional
information,
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It’s Happening in Allentown

Special Events are an
exciting part of revitaliza-
tion. They bring visitors to
the City of Allentown to ex-
perience art, athleticism and
aclivities. The schedule of
special events happening in
the city is vast and offers a
myriad of opportunities to
enjoy time with family,
friends, co-workers and
loved ones. Allentown hosts
many annual events like
Mayfair Festival of the Arts
which brings droves of peo-
ple to Cedar Beach Park
over Memorial Day week-
end. Lights in the Parkway
iluminates the Lehigh Park-
way, which fascinates thou-
sands of carloads each
holiday season.

Many new events and
programs were introduced
in 2008, Blues, Brews &
Barbecue brought a unigue

St Luke's Hospital-Allen-
town Campus has highly in-
vested in their community and
their people. The ambitious $75
million, 213,000-square foot ex-
pansion has been completed
and more than doubles the size
of the previous campus.

The first phase of the
building opened September 22,
2008, bringing the bed count
from 99 to 126, with the poten-
tial for 64 more, This includes
an increase in the number
of medical-surgical beds to 88
and the number of critical beds
to 15. The hospital is also dou-
bling the size of its emergency
department, adding an operat-
ing room and an additional car-
diac cath lab, allowing for more
complex procedures. The plan
also offers flexibility for future
expansion of key departments,
including inpatient beds, surgi-
cal suites and support space.

With the current expan-
sion, 5. Luke's is the largest
single investor in the City of Al-
lentown. For that matter, 5t
Luke's total capital investment

avent to the 800 Block of
Hamilton Street and Movies
in the Parks brought a very
vivid recreational activity to
parks all over the city (with
an addition to hit the Down-
town soon). One of the
largest events of 2008, the
Lehigh Valley Classic, took
place on June 3rd. Special
events like this popular cy-
cling race, part of Com-
merce Bank's Triple Crown
of Cycling are so important
for our city because they
renew a sense of pride in
one’s neighborhood. Peo-
ple were pleasantly sur-
prised that such renowned
athletes were competing
right here in Allentown. The
sound of the cowbells
brought a screaming crowd
to its feet all along the rail
route.

Special events educate

for facility improvements, for
new technology and for the in-
troduction of new services at the
Allentown Campus from 1987 to
2008 will be more than $156
million.

Ultimately, the hospital's
expansion will also expand the
workforce, Itis estimated that
115 new direct positions will be
available as a result of campus
growth,

Making quality health
care accessible is part of St
Luke's mission.  To support
this, 5t. Luke's Hospital-Allen-
town Campus has confinued to
add important health care pro-
grams and services. In January
2007, 5t. Luke's nationally-rec-
ognized heart program was in-
troduced at the campus. The
comprehensive program in-
cludes emergency care for heart
altacks provides 24 hours-a-
day, seven days-a-week, car-
diac testing, cardiac
catheterization, electrophysial-
ogy studies and procedures and

— exposing all ages (from el-
ementary school children to
downtown employees) to
experiences they never
would have had otherwise.
They unite different commu-
nities by bringing together
numbers of paople to talk,
enjoy and connect, They
are not just about fun — al-
though that is a big part of it
— events are about so much
more. Events are another
step in revitalization and
moving forward because
they do all those things and
more. Special events reaf-
firm the belief that Allentown
is a wonderful place to live,
work and play.

Information about spe
cial events is now more ac-
cessible than ever. The
city's newly remodeled web-
site incorporates an events
calendar. Visit www.allen-

St. Luke’s Hospital—Allentown Campus

apen heart surgery by some of
the most experienced physi-
cians in the region.

Today, some of the most
advanced procedures in the re-
gion, and even the world, are
performed at St. Luke's Hospi-
tal-Allentown Campus, including
computer-assisted knee re-
placement surgery and total
lumbar disc replacements. Alsg,
innovative pracedures for
women are consistently per-
formed at the campus by inter-
nationally recognized
reconstruclive pelvic surgeon
Vincent Lucente, MD,

St. Luke's Hospital-
Allentown Campus was recog-
nized with the Premier Award for
Quality for hip and knee re-
placement procedures in 2006
and again in 2007. Premier
measures the quality and cost
of care at hundreds of hospitals
throughout the country and
identifies the best of the best.

St Luke's Hospital-
Allentown Campus now offers

townpa.gov and click on the
Community tab, to find the
events calendar. The city
now offers the option to re-
ceive a list of events directly
to your inbox Each week a
comprehensive newsletter
is put together detailing the
upcoming events in Allen-
town. Whether one would
like to know about upcom-
ing films at Civic Theatre,
comedy nights at the Brew
Works or a Jamboree at the
new America on Wheels
Museum — if it's happening,
they will find it listed in the
e-mail. If you would like to
be added to the mailing list,
email prelovsky@allen-
fowncify.org and Tara
Prelovsky, Special Events
Manager for the City of Al-
lentown will make sure you
are included.

adjustable gastric lap banding,
an FDA-approved adjustable
and reversible obesity proce-
dure that is the least invasive
form of weight loss surgery.

The investments made
by 5t. Luke's complement the
engoing urban economic devel-
opment projects supported by
the City of Allentown and Lehigh
County. Currently, St. Luke's
Hospital-Allentown Campus em-
ployees more than 650 employ-
ees and has a payroll in excess
of $34 million annually. By con-
linuing to expand important hos-
pital services and programs, St.
Luke's serves as a vehicle of re-
development for the third largest
metropalitan area in the Com-
monwealth of Pennsylvania,
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What’s New in Old Allentown

Building A Stronger City

The Old Allentown
Preservation Association
{OAPA) is a non-profit hous-
ing development corpora-
tion formed to preserve the
unigue architectural her-
itage of the Old Allentown
Historic District, which is
one of only three recog-
nized historic districts in the
City of Allentown. In 2005,
Old Allentown became one
of the first communities in
the state to be granted Elm
Street status. The designa-
tion provides funds, up to
five years, to cover operat-
ing costs and to undertake
various projects and activi-
lies.

Since its inception,
OAPA has acquired and re-
habilitated more than twenty
(20) rundown — severely
blighted — multi-unit proper-
ties within the Historic Dis-
trict and turned them back
into their original design,
beautiful single-family,
owner-occupied homes. In
1995 the organization
began an aggressive pro-
gram that provides small

grants to homeowners to re-
store the front fagades of
their properties. To date
more than ninety (90) of
these projects have been
completed and this year an
additional twelve (12) fa-
cades are being given a
much-needed facelift.

Three years ago, OAPA was
able to get funding to ad-
dress the facades on the
commercial buildings that
dot the neighborhood and
provide some architectural
diversity.

As part of OAPA's par-
ticipation in the state Elm
Street Program, they were
able to get a one-time
$325,000 grant from the PA
Department of Community
and Economic Develop-
ment. This provides a signif-
icant level of down payment
and rehab assistance for
owner-occupied homes
within a four-block radius of
the Historic District. Old Al-
lentown was only one of lwo
Elm Street Communities
within the state to success-
fully disperse the funds.

They went to Old Allentown
property owners who might
not otherwise have been
able to afford much needed,
major repairs and who, as a
result, might have been
forced out of their homes.

In 2008 OAPA sup-
ported the City of Allentown
in obtaining a £1.9 million
grant from the Pennsylvania
Housing Finance Agency to
acquire and rehabilitate
eighteen (18) blighted,
multi-unit residential proper-
ties within a concentrated
area of the Historic District
and lo construct up to 20
new single-family residential
town homes on a blighted
lot just outside the Historic
District. Old Allentown suf-
fers from a severe over-
abundance of residential
units due to the wholesale
conversion of single-family
homes into multi-unit rental
properties following WWII.
The construction of quality,
owner occupied, single-fam-
ily town homes is seen as a
way of bringing more mid-
dle-income residents inlo

the area. This should help
support the ongaoing revital-
ization of the downtown
business and commercial
district.

One of OAPA's top pri-
orities as an Elm Street
Community is the restora-
tion of the Old Allentown
Cemetery, which lies imme-
diately behind OAPA's
headquarters and is the old-
est and therefore the most
historic cemetery in the city.
Because of its location, the
cemetery forms a natural
“bridge" between the down-
town business and commer-
clal district and the sur-
rounding predominantly res-
idential neighborhood of Old
Allentown. This helps sat-
isfy one of the major goals
of the Elm Street Program,
that is, to create a safe and
stable residential neighbor-
hood for visitors and work-
ers. Detailed plans for the
restoration were completed
in 2007 and fundraising for
the $1.5 million project is
actively underway.

Convenient and Affordable Parking

Convenient and afford-
able parking opportunities
are necessary complements
to a vibrant downtown. Re-
cently, nearly 1,200 parking
spots have been added to
the government and arts
districts within downtown Al-
lentown, increasing the total
availability to nearly 4,000
off street parking spaces.
This increase was realized
as a result of the construe-
tion and opening of two new
parking decks.

The Allentown Trans-
portation Center, located at

Sixth & Linden Streets, is
comprised of a fully auto-
mated 500-space parking
deck, an 11,000 sguare foot
surface lot for public park-
ing, a 14-berth bus plaza
and transfer terminal, com-
plimented by a convenience
store and a Dunkin' Donuts.

The Allentown Govern-
ment Area Parking Struclure
is a 600-vehicle parking
garage, also fully auto-
mated, intended to serve
the needs of the govern-
ment sector by providing
parking for employees and

visitors.

Three other parking
garages, and over two
dozen surface |ots are addi-
tional public parking desig-
nations by the Allentown
Parking Authority.

“Park & Shop" stamps
are available to retailers and
business owners who wish
to validate parking for their
customers and clients in
several of these parking
garages. These stamps are
available to the business
owners at a 50% discount,

The Parking Authority
also provides convenient
options for its customers
who choose to park at me-
ters. A 'cash key eliminates
the need for customer to
carry change; instead, this
pre-paid key, when inserted
into a parking meter, will
add time onto the meter in
just the same way thal in-
serting change would, Dis-
counted metar keys are also
made available to business
owners for use by their cus-
tomers and clients.



October 2008

Page 9

A NEwW DESTINATION IN THE ARTS DISTRICT:

Currently under construction, the Cosmopal-
itan, located within the Art's District at 22 North
Bth Street, is a four story restaurant that will fea-
ture Contemporary American cuisine. The exte-
rior of the structure will be entirely composed
of stone with concrete surrounds and moldings
for accents. The ultra exclusive interior finishes
will be second o none. The first of the two main
dining floors will feature the bar with lounge area
as well as a stage for smaller musical
venues. Live jazz music is expected to be pro-
vided Thursday through Saturday. Intimate din-

ing with a classic ambiance will be available on
the second floor, A 160 seat ballroom will oc-
cupy the third floor as well as the fourth

floor mezzanine to accomopdate weddings and
banquets. As seasonal weather permits, two
upper seating areas will be open for outside din-
ing or perhaps relaxing on the upper 6th floor
tier for cocktails. It is expected that the restau-
rant will be completed for spring/summer

2009,

The Project is being constructed by Myron
R. Haydt Development Inc and will be co-owned

ALLENTOWN PLANNING FOR THE FUTURE:

THE COMPREHENSIVE PLAN

In June 2008, Allen-

town City Planning Commis-

sion, the City Bureau of
Planning and the City Bu-
reau of Zoning presented
the draft of the newly up-
dated City of Allentown
Comprehensive Plan, "Al-

lentown 2020," to the public.

As Allentown looks
ahead to the year 2020, the
success will depend largely
on how well we understand
and adapt to the various dy-
namics that continue to
shape it and the entire
Lehigh Valley, “Allentown
2020" is intended to help us
better understand these
challenges and to improve
our ability to deal with the

changing environment. Most
importantly, it is intended to
help Allentown position itself
to achieve success in the
future. It does so through a
series of goals, policy state-
ments and action steps ina
number of key areas.

The recommendations
found in the plan are based
on public input, interviews
with key stakeholders, and
the active participation of
the project's Advisory Com-
mittee members. They build
on current initiatives and in-
corporate the recommenda-
tions of other, single
purpose plans.

"Allentown 2020 fo-

cuses on eight different as-
pects of the city, including
discussions and recommen-
dations in the areas of Land
Use, Housing, Economic
Development, Community
Facilities, Neighborhood
Conservation, Historic
Preservation, Transporta-
tion, and the Environment
and Natural Resources. It
summarizes many of these
recommendations in a
"Framework for the Future"
- a series of 10 simple,
basic statements that de-
scribe some of the ideals
presented in the plan and
through the identification of
eight "Strategic Planning
Areas” throughout the city

that hold the most potential
for positive change.

Upon adoption by City
Council, "Allentown 2020"
will serve as the blueprint
for making various deci-
sions that have long-term
implications. It should help
set priorities for municipal
capital improvements, pro-
vide guidance in setting
economic development pri-
orities and set the tone for
land use and development
controls,

To learn more about
Allentown’s Comprehensive
Plan and the eight strategic
planning areas, go to
wiww.allentownpa.gov.
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GOOD SHEPHERD — REHABILITATION NETWORK’S

Building A Stronger City

HEALTH & TECHNOLOGY CENTER

The Good Shepherd
Health & Technology Center
at 850 S. Fifth Street in Al-
lentown is a leading-edge
outpatient center for serv-
ices such as physical reha-
bilitation, fitness and
assistive and rehabilitation
technology. The 64,000-
square-foot, state-of-the-art
building is a health-care
destination for people with
and without disabilities to
receive services not avail-
able anywhere else in the
region.

Services and programs
in the three-story building
include: the Harry C. Trexler
Center for Assistive Tech-

nology, which includes the
RJ Foundation Mobility
Center (Wheelchair Clinic
and the Adaptive Driving
Program); orthopedic reha-
bilitation; hand therapy; The
Spine Center; the Day Hos-
pital {for multiple outpatient
therapies in a single day);
neurcrehabilitation; the Pe-
diatric Rehabilitation Pro-
gram (including the KNBT
Pediatric Assistive Technol-
ogy Lab); the MS Wellness
Program; Optimal Fitness, a
medical-model fitness cen-
ter with free weights, cardio
equipment and fully acces-
sible Apex strengthening
equipment; an aqua therapy

WORKING WITH

center with a 1,200-square-
foot warm-water pool; and
The Imaging Center at
Good Shepherd (MR! and
CT), which is wheelchair ac-
cessible.

The Health & Technol-
ogy Center, which opened
in 2006, was the final piece
of Good Shepherd's south
Allentown campus transfor-
mation. It included the Sup-
ported Independent Living
Apartments, a seven-level
parking deck and the recan-
figuration of the roads
around the campus. Road
changes included the per-
manent closing of 5t. John
Street belween South Fifth

and Sixth streets to help
create a cohesive, campus-
like feel for Good Shep-
herd's south Allentown
facilities.

The 1.7 acres of
grounds on the south Allen-
town campus include path-
ways, an amphitheater and
gardens and a statue of the
Rev. Dr. Conrad W. Raker,
son of the founders of the
organization.

The Health & Technol-
ogy Center and Good Shep-
herd's south Allentown cam-
pus transformation was
projected to create about
130 new, well-paying jobs.

OUR PARTNERS

Miriam Huertas, Vice
President of Allentown Initia-
tives for the Greater Lehigh
Valley Chamber of Commerce
and the Allentown Ceanter City
Association (ACCA), organ-
ized public visioning sessions
with the assistance of urban
revitalization experts, the
Pennsylvania Downtown Cen-
ter.

Together they held five
public sessions, which ran
from April - August 2008, en-
couraging the community to
focus on Allentown’s central
business district, (5th to 12th
and Linden to Walnut Streets),
The group adoptad the fallow-
ing Vision Statement and is
working by committee to focus
an the various elements of the
vision for Downtown Allen-
town,

Following the Main Street
model, there are five volunteer
committees which formed
under the leadership of Miriam

and the ACCA chair, Pastor
Bob Stevens, of Zion's “Liberty
Bell" Church. The committees
are: Community Marketing,
Organization, Asset Develop-
ment, Design and Safe, Clean
& Green. The committees
meet on a monthly basis and
are diligently working to de-
velop goals and objectives
with budgets to help stay on
task.

For more information
about each of the committees
and to get involved in the
Hamilton Street District Vision-
ing project, contact Miriam
Huertas @ (610) 841-5808 or
miriembi@lelhighvalleycham-
berorg

Hamilton Street District
Vision Statement : We envi-
sion the Hamilton Street Dis-
trict as the commercial and
cultural heart of the Lehigh
Valley, an attractive, welcom-
ing community, filled with ac-

tivity and energy, offering em-
ployment, dining, arts, enter-
tainment, shopping, and
residential opportunities, sup-
ported by culturally diverse
and architecturally attractive
neighborhoods.

Clarifying the Vision
Statement: The care of the
Hamilton Street District con-
sists of the area from 5th
Street to 12th Street, and from
Walnut to Linden Streets, and
is supported by adjoining
neighborhoods and the river-
front. The Hamilton Strest Dis-
trict will be home to an
increasing number of corpora-
tions, offices and small busi-
nessas supported by an
educated local workforce; The
Hamilton Street District will
celebrate, cultivate and ex-
pand the arts, entertainment
and cultural venues and activi-
ties that already make it a re-
gional and historic destination;
The Hamilton Street District

will be a vibrant center of ac-
tivity for dining, shopping, and
recreation, accessible to all,
attracting new residents, retail
shops, restaurants, and other
businesses; The Hamilton
Street District will exemplify
the rich diversity of city life, at-
tracting young professionals,
active seniors, and all those
who appreciate the opportuni-
ties of urban life, including a
variety of transportation and
residential options.

Implementation: This
vision for the Hamilton Street
District will be realized by a
unified, focused and collabora-
tive partnership of private,
public and non-profit groups.
These organizations and exist-
ing neighborhoods of commit-
ted local leaders and
neighboarhood stakeholders
will advocate for the identifica-
tion and effective use of the
resources necessary to make
this vision a reality.
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ALLENTOWN IS OPEN FOR BUSINESS:

OPPORTUNITY TO OPENING

Deciding to open a busi-
ness or expand an existing
business is a big decision,
that requires months, if not
years of planning. The
process involves time, re-
sources, creative energy
and emotional passion. A
lot is given with only the
hope that a future reward
will be realized. The |ast
thing a fledgling business
idea needs is an over-abun-
dance of red-tape and frus-
tration when it comes to the
local licensing, zoning and

permitting process. The
City of Allentown under-
stands this.

Within the past year the
Department of Community
and Economic Development
has created the job of: De-
velopment Liaison/Permits
Specialist.

The position was
created to give business
owners and aspiring owners
the ability to have a single
point of contact during the
openinglexpanding stages

of a business. The special-
ist maintains regular com-
munication with these
individuals to assure appro-
priate progress is being
made on that business proj-
ect, that they are connected
to other appropriate staff
within City Hall, and most
importantly - making sure
that they have all the neces-
sary information to make
that project a success. After
an executive search, the
City has hired Todd Collins

A booklet entitled "From

in the Money...

Opportunity To Opening"
was created to help entre-
preneurs through the
process. The booklet walks
through who to contact and
what to do from the moment
a business idea is devel-
oped until the final inspec-
tion is completed and the
Certificate of Occupancy is
received. The booklet is
available at City Hall or as a
PDFon the City's website:
www.allentownpa.gov

Financing Your Business

Meeting the financial
needs of a business can be
a very confusing and time
consuming process. Many
programs are available
through different entities
and government agencies,
but identifying those that
specifically meet your needs
may require many meetings
and phone calls. In order to

simplify this process the
City of Allentown Depart-
ment of Community and
Economic Development has
introduced a new brochure
called “Business Financing
Programs,” which provides
detailed information about
loan, grant, and tax credit
programs available directly
through the city, regional

and state sources. In addi-
tion to this new tool, our
staff is also available to an-
swer any questions and as-
sist those who need
assistance in the application
process.

Allentown is Open for
Business and is the place
to start and grow business!!
We are here to assist you at

any time!

If you would like to re-
quest a copy of this new
brochure, or to schedule a
meeting to discuss your
business financing needs
please call 610-437-7610,
or send an e-mail to:
businessdevelopment
@allentowncity.org

Department of Community and Economic Development

Phone Email
610-437-7610
610-438-5965
610-439-5976
610-437-7679
B10-437-7761
610-437-7534
610-437-7530

610-739-5964

Name Title

Joyce Marin Director marinj@allentowncity.org

Lauren Giguere Deputy Director giguere@allentowncity.org

Real Estate Development Specialist aguiar@allentowncity.org

Weed and Seed Coordinator

Erlinda Aguiar

Phyllis Alexander alexander@allentowncity.org

Heidi Baer
Todd Collins
Tara Prelovsky

Grants Coordinator Manager baer@allentowncity.org

One Stop Shop Coordinator collinst@allentowncity.org

Special Events Manager prelovsky@allentowncity.org

Duane Tolson Business Development Liaison tolson@allentowncity.org
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Building A Stronger City

Take Me Out To The Ball Game

Allentown is now home to the Lehigh Valley IronPigs, Class AAA
affiliata of the Philadelphia Phillies. The home team plays at the beautiful,
state-of-the-art, Coca-Cola Park. The lron Pigs 2008 inaugural season proved
exciting and entertaining for all ages. More than 600,000 fans attended Pigs
games during their first s2ason.

Aside from the baseball game itself, there were many ways for the
crowd to interact and enjoy themselves out at the ballgame — firewarks and
concerts often begin once the game ended and in between innings little enes
got a chance to get out on the field. Coca-Cola Park also serves as a venue
for special events, business meetings and parties. Local favorites like brews
from the Allentown and Bethlehem Brew Works and Aw Shucks Corn are
served at the stadium adding to the feel that this truly is our home team. The
Lehigh Valley has embraced this new recreational opportunity and the excite-
ment it has brought to our region. This can be witnessed in the way that Fer-
rous and FeFe, the IronPigs mascots have become "local celebrities.” Visit
wiwwironpigshaseball.com or phone 610-435-3001 for more infarmation.

ALLENTOWN SCHOOL DISTRICT BEGINS PHASE |

$455 MILLION COMPREHENSIVE FACILITIES PLAN

The Allentown School District has broken ground on
several school buildings as part of Phase | of the District's
5455 million Comprehensive Faclilities Plan ("CFP"). The
Fhase | schools include Jackson and Roosevelt Elemen-
tary Schools, Trexler and South Mountain Middle Schools,
and William Allen and Louis E. Dieruff High Schools.
Phase | plans also include the purchase of a site for a po-
tential fifth middle school. The CFP will follow the recom-
mendations contained in a Feasibility Study ("Study”)
prepared by the Ray Group, architects and planners from
Lancaster, Pennsylvania, that was originally completed in
Movember 2005, and most recently updated in September
2007. The Study provides a long range plan for addressing
facility deficiencies. Factors, such as the district's educa-
tional programming, enrollment projections, compliance
with the Americans with Disabilities Act, and various build-
ing codes were included in the Study. Optimal school size,
desired class size, state reimbursement and fiscal impact
on the community were also important issues that were
considered.

A list of objectives were established to aid the district in
determining the best method for addressing the deficien-
cies outlined in the Study, a list of objectives was estab-
lished. The objectives were as follows: Maintain
neighborhood schools, provide full day kindergarten in the
elementary schools, house fifth grade in the elementary
schools, maintain smaller class size — based on educa-
tional specifications and No Child Left Behind, address ex-
isting physical and spatial deficiencies, and address
projected enrollment increases.

With these goals in mind, the district reviewed each fa-
cility, to determine whether it was feasible to maintain the
facility, replace the building, or to renovate and/or expand
the building. Factors such as building age, structure type,
adequacy of sile circulation, and neighborhood boundaries
all contributed to the decisions ultimately made. After care-
fully comparing objectives and expectations with individual
facility options, a comprehensive solution was generated
that could be phased in over several years.

Schools for Phase | were prioritized based on need and
selected based on where the district could achieve the
most in addressing class size. The two elementary
schools, Jackson and Roosevelt, are on sites that allow for
expansion. The two middle schools, Trexler and South
Mountain, have more than 1,000 students and are on large
sites that could address increasing enrollments and provide
space for the other middle schools before they are rehabili-
tated. The two high schools, Allen and Dieruff, have imme-
diate space needs.

Since the completion of the first Study, the District has
engaged Alvin H. Butz, Inc, from Allentown, to serve as it
construction manager. The Ray Group has been hired as
the project architect for both elementary schools and both
middle schools, and USA Architects from Easton has been
hired as the project architect for both high schools.

Any questions or inquiries about the CFP should be di-
rected to George R. Crawford, Chief Financial / Operating
Officer, at 31 South Penn Street, Allentown, 18105, or by e-
mail at crawfordg@allentownsd org.



